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ABSTRAK 
Maria Frances Oktaviani Megawati. NIM. 1423016034. Penggambaran Standar 
Kecantikan Perempuan Dalam Iklan Clean & Clear Foaming Face Wash Versi ‘Gak 
Perlu Lagi Curi-Curi Cek’ 
 
Penelitian ini dilakukan untuk mengetahui tentang gambaran perempuan di 
dalam iklan Clean & Clear Foaming Face Wash Dengan Versi ‘Gak Perlu Lagi 
Curi-Curi Cek’. Peneliti menggunakan metode semiotika milik Charles Sanders 
Pierce untuk menguraikan dan melihat tanda pada penggambaran perempuan di 
dalam iklan Clean & Clear Foaming Face Wash Dengan Versi ‘Gak Perlu Lagi 
Curi-Curi Cek’. Perempuan selalu mengutamakan penampilan khusunya pada 
wajahnya. Clean & Clear Foaming Face wash membantu perempuan-perempuan 
agar tetap menjaga menampilan dan sekaligus menjaga standar kecantikannya. 
Sehingga gambaran dari perempuan yang sempurna terlihat tanpa adanya masalah 
yang mengganggu penampilannya.  
 
 
 
 
Kata kunci: Standar Kecantikan, Semiotika Charles Sanders Pierce,  
        Iklan Clean & Clear Foaming Face Wash 
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ABSTRACT 
Maria Frances Oktaviani Megawati. NIM 1423016034. Portrayal of Women's 
Beauty Standards in the Clean & Clear Foaming Face Wash Ad Version ‘No Need 
to Steal Checks’ 
 
This research was conducted to find out about the description of women in the 
Clean & Clear Foaming Face Wash ad with the 'No Need to Steal Check' version. 
Researchers used Charles Sanders Pierce's semiotics method to describe and see 
the markings on the portrayal of women in the Clean & Clear Foaming Face Wash 
ad with the version 'No Need to Steal Checks'. Women always prioritize special 
appearance on his face. Clean & Clear Foaming Face Wash helps women to 
maintain their appearance and at the same time maintain their beauty standards. 
So that the picture of a perfect woman is seen without problems that interfere with 
her appearance. 
 
 
 
 
Keywords: Beauty Standards, Charles Sanders Pierce's Semiotics, 
             Clean & Clear Foaming Face Wash ad 
 
